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Purpose. The purpose of this research was to determine the dominant type of economic activity of the multi-activity European 
WRXULVPHQWHUSULVHV0RUHRYHUWKHOHYHORILQWHUQDWLRQDOLVDWLRQRIWKHPXOWLDFWLYLW\WRXULVP¿UPVZDVYHUL¿HG
'HVLJQPHWKRGRORJ\DSSURDFK 7KH UHVHDUFK ZDV SHUIRUPHG LQ WKH (XURSHDQ 8QLRQ 7KH VXEMHFWLYH VFRSH FRYHUHG WRXULVP
HQWHUSULVHVOLVWHGRQWKHPDLQPDUNHWVRIWKHVWRFNH[FKDQJHVSDUWLFLSDWLQJLQWKH:RUOG)HGHUDWLRQRI([FKDQJHVRUWKH)HGHUDWLRQRI
(XURSHDQ6HFXULWLHV([FKDQJHV7KHGDWDZDVJDWKHUHGLQWKHIRXUWKTXDUWHURI
)LQGLQJV7KHUHVHDUFKFRQ¿UPHGWKDWPRVWRIWKHPXOWLDFWLYLW\WRXULVPHQWHUSULVHVLQ(XURSHDUHIRFXVHGRQWKHKRWHOFDVLQRDQG
other activities. Moreover, most of them operate internationally.
Research limitations. Firstly, the tourism companies listed on alternative markets were not included into the sample. Secondly, other 
important markets of Asia and North America were omitted.
2ULJLQDOLW\YDOXH 7KH DXWKRU DWWHPSWV WR ¿OO WKH UHVHDUFK JDS FRQFHUQLQJ WKH GRPLQDQW W\SHV RI HFRQRPLF DFWLYLW\ RI WKH
multi-activity European tourism enterprises.
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IntroductionTourism industry is one of 
the key contributors to the European 
HFRQRP\ >:77& @ 7HQ PLOOLRQ
people are employed in tourism in the 
(8 >(UQVW 	 <RXQJ @ +RZHYHU
the companies, which form the sector, 
are strongly differentiated by the type of 
WKH HFRQRPLF DFWLYLW\ >81:72 @
Therefore, the present research is aimed 
at determining the dominant type of the 
economic activity of the multi-activity 
European tourism enterprises.
The research was performed on 
the sample of 127 tourism enterprises 
listed on the main markets of the main 
(XURSHDQVWRFNH[FKDQJHV,WFRQ¿UPHG
WKDW WKH VHFWRUZDV VWURQJO\ GLYHUVL¿HG
Hotels, casionos and others were the 
most represented types of economic 
activities.
The paper is organized as follows.
Firstly, different types of tourism 
enterprises are discussed. Secondly, the 
method of the research and its results are 
GHOLYHUHG7KHSDSHULV¿QLVKHGZLWKWKH
conclusions.
7RXULVPHQWHUSULVH
Tourism enterprises are strongly 
differentiated from one another by the 
type of the economic activity. There 
DUH PDQ\ FODVVL¿FDWLRQV RI WRXULVP
companies. The present chapter delivers 
the description of the main types of 
tourism companies.
It is important to mention, that a 
single company may operate in many 
GLIIHUHQW ¿HOGV ,Q WKH SUHVHQW UHVHDUFK
only the companies that manage a 
number of activities are taken into 
consideration.
The tour operators and travel agencies 
produce the product, and sell it to the 
WRXULVWV7KH FRPSOH[LW\ RI WKH SURGXFW
LVUHÀHFWHGLQMRLQLQJGLIIHUHQWVHUYLFHV±
transportation, accommodation, food and 
EHYHUDJHHQWHUWDLQPHQWHWF>.RQLHF]QD
'RPDĔVND @ +RZHYHU WKH VLQJOH
SURGXFWV ÀLJKWV WLFNHWV HWF PD\ DOVR
be offered. Moreover, travel agencies 
intend to advise tourists and present 
alternatives. Tour operators and travel 
agencies may form a multinational, 
wide, and complicated networks 
>*RáHPEVNL@
The companies offering 
accommodation are key for the 
tourism industry. The very nature of 
tourism relies on traveling beyond 
the usual environment. Furthermore, 
such companies provide a series of 
complementing services such as meals, 
recreation, and different guest services 
>5DSDF]@7KHFRPSDQLHVRIIHULQJ
accommodation are indispensable in the 
target tourist destinations and during the 
travel (e.g. motels).
The companies offering food and 
beverage service are as important 
for the tourists as the ones offering 
accommodation. However, usually such 
companies cater also to local residents 
DQG QRQYLVLWRUV >.R]áHFND 2VRZVND
@7KHUHLVQRFRPPRQLQWHUQDWLRQDO
FODVVL¿FDWLRQRIVXFKHVWDEOLVKPHQWV<HW
it seems that their several main types can 
be distinguished: full-service restaurants, 
self-service restaurants, bars, take-aways, 
VWUHHWYHQGRUVDQGFDIHWHULDV >81:72
@7KHODVWRQHVZHUHLVRODWHGLQWKH
present research, as a separate group.
The entertainment, recreation, 
and sport category covers sightseeing, 
attending sport events, visiting man-
made and natural sites, practicing sports, 
DWWHQGLQJ FXOWXUDO HYHQWV HWF >81:72
@ 7KLV FDWHJRU\ LQFOXGHV DOO WKH
FRPSDQLHVWKDWDLPDW¿OOLQJWKHWRXULVWV¶
WLPH >%URĪHN .ZLOHFND @ ,Q WKH
present research, the category was split 
into three smaller ones – recreation, 
entertainment, and sport.
The companies offering gambling 
activities form the last group of tourism 
enterprises. The category covers booking 
and other betting operations, off-
track betting, operation of casinos etc.
>81:72@7KHFDWHJRU\LVIDFLQJ
legal restrictions, but its role is increasing 
>*X @ 7KH H[SDQVLRQ VHHPV QRW
WR EH IXOO\ H[SORLWHG DV JDPEOLQJ
companies in Europe do not contribute 
VLJQL¿FDQWIXQGVWRWKHPDUNHWLQJ
As it was mentioned before, the 
companies operating in the tourism 
industry are strongly differentiated.
Therefore, the above set of the types 
of economic activities may not be 
complete, and other types of companies 
contributing to the tourism industry may 
occur.
Method
The purpose of the present research 
was to reveal the dominant type of 
the economic activity of the multi-
activity European tourism enterprises.
Yet the United Nations World Tourism 
Organization distinguished such activities 
as: accommodation for visitors, food and 
beverage serving activities, passenger 
transportation, travel agencies and other 
UHVHUYDWLRQ DFWLYLWLHV >81:72 @
The subjective scope covered tourism 
companies listed on the main stock 
markets in European Union. The data 
ZDV JDWKHUHG IURP  VWRFN H[FKDQJHV

participating in the World Federation of 
Exchanges and Federation of European 
Securities Exchanges >)(6(:)(
@7KHVDPSOHLQFOXGHGWRXULVP
enterprises listed on the main markets of 
WKHVWRFNH[FKDQJHVXQGHULQYHVWLJDWLRQ
The research was performed in the fourth 
TXDUWHURI7KHGDWDZDVDQDO\VHG
DQG V\QWKHVL]HG LQ WKH IRUP RI ¿JXUHV
7KH UHVXOWV DUH SUHVHQWHG LQ WKH QH[W
chapter.
Results
The present chapter contains the 
results of the research. The data is 
SUHVHQWHGRQWKH¿JXUHDFFRPSDQLHGE\
a descriptive component.
Among the multi-activity tourism 
enterprises, their operations are mostly 
based on the hotel activity. The second 
most represented group is the casinos 
(including online gambling). The third 
most represented category covered the 
³RWKHUV´7KLVFDWHJRU\LQFOXGHGPDLQO\
the on-line activities, cultural actions and 
different kinds of activities supporting 
WKHÀRZRI WRXULVWV7KHSUHFLVHGDWD LV
SUHVHQWHGRQWKH¿JXUH
,Q WKHQH[W VWHSRI WKH DQDO\VLV WKH
multi-activity tourism enterprises were 
divided into two groups – the ones 
operating in one country, and the ones 
operating internationally. Among the 
HQWLUH OLVW RI  ¿UPV  RSHUDWHG LQ
more than one country, and the remaining 
24 operated in a single country.
Therefore, the internationalisation level 
of the multi-activity tourism enterprises 
was relatively high. The precise data is 
SUHVHQWHGRQWKH¿JXUH
The data indicates that most of the 
multi-activity tourism enterprises take 
the hotel, casino, and other activities as 
the base for their functioning. Moreover, 
PRVWPXOWLDFWLYLW\WRXULVP¿UPVRSHUDWH
internationally.
Conclusions
The research was aimed at 
determining the dominant type of the 
economic activity of European tourism 
enterprises, and indicating their degree 
of internationalization. It was performed 
on the main markets of the main stock 
H[FKDQJHV LQ WKH (XURSHDQ 8QLRQ 
WRXULVPHQWHUSULVHVZHUHLGHQWL¿HG
The results indicated that majority of 
the tourism enterprises represented one 
of the three categories: accommodation, 
casinos, and restaurants. Moreover, it 
)LJ7KHQXPEHURIPXOWLDFWLYLW\FRPSDQLHVUHSUHVHQWLQJGLIIHUHQWW\SHV
RIWRXULVPHQWHUSULVHV
Source: own development
)LJ7KHQXPEHURIPXOWLDFWLYLW\FRPSDQLHVRSHUDWLQJLQWHUQDWLRQDOO\
and in the single country
Source: own development
ZDVFRQ¿UPHGWKDWDOPRVWWZRWKLUGVRI
the companies operated internationally.
38% of companies functioned only in 
one country.
The research purpose was achieved to 
DODUJHH[WHQW+RZHYHUWKHUHVXOWVQHHG
to be analysed through the prism of the 
limitations of the research. Firstly, only 
the main markets of the chosen stock 
H[FKDQJHVZHUHVHDUFKHGIRUGDWD7KXV
no companies listed on the alternative 
markets were included in the sample.
Secondly, the research was conducted 
in Europe. The other important stock 
markets of Asia and North America were 
omitted. Therefore, the further research 
should cover the alternative markets, as 
well as the continental differentiation.
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